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EU4BT - Engaging Users
for Business Transfer
Commissioned by the European Commission, the EU4BT Project aims to develop
standards, good practices and policy implications related to buyer-seller matching
platforms for business transfers, in order to ensure the quality of the services
provided. In order to do so, a better and wider approach on the topic was needed,
and the EU4BT consortium proposed to develop an academic study involving and
being validated by matching platforms from all over Europe.

The consortium
The EU4BT project (Engaging Users for Business Transfer) is carried out by an international
consortium composed by Transeo Association and 3 of its Members:
 Hogeschool Utrecht (Netherlands)
 Centre de Reempresa de Catalunya (Spain)
 SOWACCESS (Belgium)
 Transeo (Europe), the EU Association for SME Transfer, gathers SME transfer
(sale/acquisition) experts from the private, public and academic sectors.
EU4BT is part of the COSME (Competitiveness of Enterprises and Small and Medium-sized
Enterprise) from the European Union.

Methodology
The EU4BT project aims to develop standards related to buyer-seller matching platforms
for business transfers to ensure the quality of the services provided. At the same time, it looks
at the potential platform features to provide for more exposure, a better transparency and the
type of services provided.
We have worked on the development of a unique methodology, which combines:
 An academic and scientific study to obtain an up-to date state of the art of matching
platforms, to understand their working in details and point out good practices.
 A partnership with matching platforms from all over Europe to take into consideration
their reality and needs: we involved matching platforms through on-line surveys, in an
assessment and expert group meetings.

Key Factors of Success for Matching Platforms
1. Transparency in services.
2. Confidentiality and Security.

3. Third party recognition.
4. Additional access to support services.

5. Up-to-date and checked profiles and information.
6. Self-regulation and cooperation among matching platforms.

1. Transparency in services
Standards

Additional Good practices

-

Clear information on the terms and
conditions of all services.

-

Business ethics in providing facts
and figures to prevent cheating on
performance

-

Clear information on the matching
methods used.

-

Sharing of blacklist of users: sellers,
buyers, advisors.

-

Easy to use, accessibility and multifunctional search engine services.

-

Public listings on success rate and
the way this is measured by the
platforms.

-

Ratings of customer satisfaction,
best by independent customer- or
business-to-business rating
platforms.

-

Implement an ethical committee to
agree and monitor advisers who
collaborate with the matching
platform

Policy implications
-

Raising awareness among
platforms about importance
of transparency and
business ethics

2. Confidentiality and security
Standards

Additional Good practices

-

Arrangements in place to detect
fraudulent or misleading profiles.

-

Sharing of blacklist of users: sellers,
buyers, advisors.

-

Full confidentiality of buyers and
sellers, unless they consent in
direct interaction.

-

Implement an ethical committee to
agree and monitor advisers who
collaborate with the matching
platform

-

Regular safety controls online and
off-line to minimize security risks in
databases, internet access and all
IT-applications.

-

Clear privacy and cookie policies.

Policy implications
-

Provide for (inter)national
innovation budgets

3. Third party recognition
Standards
-

Ratings of customer satisfaction,
best by independent customer or
business-to-business rating
platforms.

Additional Good practices
-

Matching platforms generate trust
and actively build on reputation by
assessment by third independent
party.

Policy implications
-

-

-

Promote third party
recognition by public
certification
Subsidies to facilitate third
party assessment of
matching platforms
Launch an international
standardized customer
satisfaction survey

4. Additional access to support services
Standards
-

-

The commitment to give access for
more one-to-many or one-to-one
(digital) services. These provisions
aim to lower thresholds especially
for micro firms.
The commitment to share on
anonymized sellers and buyers
profiles if this is legally permitted
and if this is in the user’s direct
interest and by consent only.

Additional Good practices
-

Implement agreement procedure or
ethical committee to agree and
monitor advisers who collaborate
with the matching platform and
provide additional support services.

Policy implications
-

Give incentives and
subsidies to help buyers
and sellers to access to
additional support services
and private advisers
services.

5. Up to date and checked profiles and information
Standards
-

-

Ensure up-to-date profiles and the
possibility to search on the period
of placement.
A clear statement what is checked
on profiles, by whom and in what
frequencies.

Policy implications
-

Provide for (inter)national
innovation budgets

6. Self-regulation and cooperation among matching
platforms
Standards
-

An agreement on shared values in
a defined Code of Conduct.
A shared Code of Conduct is
expected to increase trust of the
users, but also to lower thresholds
for cooperation among matching
platforms.

Additional Good practices
-

Develop cooperation with others
national or international matching
platforms to exchange good
practices and experience and
manage risk (sharing blacklists for
instance)

Policy implications
-

-

Consider public and private
matching platforms as
complementary actors and
promote cooperation
between platforms
Organize specific
conferences for matching
platforms

…Epilogue
 EU4BT Event during the 2016 Transeo
EU SME Transfer Summit, on 24th May
2016 in Cologne
 Presentation of the final results & main
recommendations
 Presentation of the “Code of conduct”
and signing ceremony :
 in total 19 matching platforms in 9
European countries signed the
Code of conduct.
 also 4 other platforms, not present
at the Transeo Summit, have shown
strong intentions to undersign the
Code of Conduct before the end of
this project (end of June 2016).

How about the needed next steps?


Need to hear the voice and needs of entrepreneurs now! Launch an international standardized customer satisfaction
survey to measure the expectations of platforms’s users (sellers of SMEs and acquirers)



Good recommendations but need for raising-awareness about them!
 Raising awareness among matching platforms about the importance of transparency and business ethics
 Raising awareness among Ministries of Economy and government agencies in charge of business transfer in the
Member States (implementation of standards / setting up of matching platforms)
 Organizing specific (annual) conferences for matching platforms (implementation of the minimum quality standards,
good practices, exchange experiences, …)



Keep the good work going with matching platforms and help them get better!
 Work on the recognition and participation in the Code of Conduct : check the implementation of standards in the
platforms that have signed the Code of conduct
 Define the governance principles of a EU self-regulation
 Provide for (inter)national innovation budgets to enable matching platforms to improve their services to entrepreneurs
 Promote third party recognition by public certification & grants to facilitate third party assessment of matching platforms



Need to further study cooperation between platforms and cross-border transfers
 With the Single Market Strategy, the EU Commission is also encouraging more cross-border transfers of SMEs in
Europe. The question of cross-border transfers and inter-connection of platforms at EU level should be further
discussed with the EU4BT participating platforms.
 Now we know that public and private matching platforms may be considered as complementary actors, we should further
research and discuss with them how they can work together to contribute to more cross-border transfers of
SMEs in Europe.

